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of marketers agreeing that sustainability 

agendas must be more ambitious

saying marketers need to act more bravely 

and experiment to drive transformative 

change
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Over 10 years,  

endorsements of 

sustainability 

perceptions have 

risen

Sustainability 

remains the most 

important driver of 

corporate 

reputation, 

contributing

YOY growth of 

brands rating 

highest on BrandZ 

Sustainability 

Index 

Sustainability 

contribution to 

value of Global 

BrandZ Top 100
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Thank you

Use the QR code to register for all the webinars in the Kantar 

Analytics Live Series, or use the link below: 

https://www.kantar.com/campaigns/kantar-analytics-live 
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Maximise your growth opportunities with Dx Analytics, 

by detecting new trends early, and optimising products 

and pricing. Contact us Dx@Kantar.com 

https://www.kantar.com/campaigns/kantar-analytics-live
mailto:Dx@Kantar.com
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