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e MRS (Market Research Society)

e BHBIA (British Healthcare Business Intelligence Association)

e EphMRA (European Pharmaceutical Marketing Research Association)

e Insights Association

e ADM (Arbeitskreis Deutscher Markt- und Sozialforschungsinstitute e. V.)

e ESOMAR (European Society for Opinion and Marketing Research

e ENCePP® - European Network of Centres for Pharmacoepidemiology and
Pharmacovigilance

e AEDEMO (Asociacion Espafiola de estudios de Mercado, marketing y opinién)

e AMSRS (The Australian Market & Social Research Society)

e ANEIMO (Asociacion de Empresas de Investigacién de mercados y opinion)

e ASOCS (Association Society of Opinion and Behavior in the Domain of Sante)

e ASSIRM (Italian Market Research, Studys of opinion and social research)

e KORA (Korea Research Association)

e SYNTEC (chambre SYNdicale des sociéTés d'Etudes et de Conseils)

¢ Intellus WorldwideAFCROs (l'association frangaise des sociétés de recherche sous

contrat)

AIMFA (Agrupacion de investigacion y marketing farmacéutico)
e AMCP (Academy of Managed Care Pharmacy)

e |ISOQOL (International Society for Quality of Life Research)
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ISPE (International Society for PharmacoEpidemiology)

ISPOR (International Society for Pharmacoeconomics and Outcomes Research)
KRPIA (Korean Research-based Pharmaceutical Industry Association)
Medicines Australia

ACIP (Association des Cadres de I'Industrie Pharmaceutique)

AMIPS (Association des Médecins de I'Industrie et des Produits de Santé)
APMHealth Europe (Medical press agency)

ADESSAT (Association D'Etude et de Suivi de 'Aménagement du Temps de
Travail)
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