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About Africascope Kids 2025

Africa :' Africascope Kids is the leading study on TV audience measurement conducted by Kantar to understand the media landscape in Africa and consumer
scope behavior.
klds The interviews are administered face-to-face on tablets in Cotonou (Benin), Douala (Cameroon), Abidjan (Ivory Coast), Kinshasa (Democratic Republic

of Congo), and Dakar (Senegal), with a sample of 2,132 children representative of the population aged 4 to 14 in the survey area (estimated population
of over 12,265,000 children).
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