COVID-19
Commerce Snapshot

Unprecedented times...

unprecedented shopping behavior

Half of shoppers
are stressed

What categories went
in COVID baskets?
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Fresh fruit/
Vegetables

Onein four 'Affected Now’

and growing 24%
2022

Half spent more ——

than planned, E‘ %
()

pantry loading

One in four households
fulfilled groceries online

29 |

- N=2000, Wave 1fielded April, 2020;
shopping period focused on March 15-21

- Wave 2 & 3 will field in May and June 2020

Will “Affected Now’ shoppers
spend less or more next?
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92%

had a negative
in-store experience

129MM

extra visits
to retail in
mid-March

34%

plan to try a
new retailer in
coming weeks

Retail winners and losers:

what you must do to win
in retail now
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For more, please contact:
Ted.Riedel@kantar.com
Leigh.Odonnell@kantar.com
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