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Kpalie Oyt KpeaTuBHUM Ta
edpeKTUBHUM

CepepgHin ROMI
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3,96

1,42

Hunabkum CepenHin Bucokunu

PiBeHb SIKOCTI KpeaTuBy

WARC Best practice
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3Ha4yeHHA SIKOCTi KpeaTuBY € CYTTEBUM

OuikyBaHHA % vs. BnnuB Ha ROMI
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OCHOBHI pyLWinHi gpanBepun AKOCTI KpeaTuBy Oo0Ope BiaoOMiI Ta 3po3ymini
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eMouinHe 3any4YeHHA Ta  BigMiHHI acouianil npuxuanwa 0o

chopmyBaTh 3B'S30K I3 OpeHAay GpeHay CbOorodHi Ta

bpeHaom dopmyBaTn cuny bpeHay
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Effie YkpaiHa 2025
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TpeHAU B KpeaTuBi, AKIi MU CNOCTepPIraemo...
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My3nyHum NpakTnyHa Jlerwe Ta 3pobumo cBiT He Hyabrym Ta
BUNapg MoOTUBaLis npocrTiwe Kpawum XapTyun
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3B’A30K i3 OpeHaoM Haa3BUYaNHO BaXXNMBUMK, ane...

NMunwe 22%
YKpalHCbKOI
peknamu 3
IHQoNroeHcepamm
OEMOHCTPYHIOTb
Brinus Ha cuny Gperay BUCOKNUN 3B A30K
HitkH BepxHii I3 OpeHgom

TOP 30% TOP 30%

KANTAR LINK Database
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HoBomMOBM Ta rpa 3i crioBamMuv BUKITIMKalOTb He NULle iHTepec Ta paaicTb
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EMOUINHA BUPA3HICTb

+27

BIAMIHHICTb

18%

CUNA BPEHOY
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— OuiHKa kpeaTtumBy 3a 15 XxBUIUH

— [nobanbHa Benuka basa TecTiB —
binbwe 260 000 kpeaTtuBiB

YHIBepcarnbHe piLLIeHI‘I
Ona OuUIHKN
edpeKTUBHOCTI
KpeaTuBy BIf Kantar
Ha ocHosi LI

— Banigauig gng "E Ta Anokutan
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Link Al ana OvaxuTtan
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BOTTOM 30% B MIDDLE 40%
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FORTV ZZ Internal Client D... ZZ Internal Client D..
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PCRCENTILE

AD NAME

OH @ o

USA - English Twin Bed Standard

How likely will this ad be noticed and remembered for ¢!

Impact

How likely is the ad to drive short-term sales?

Short Term Sales

How likely will the ad contribute to long-term brand equity?

Power (2]

How strangly is the ad assecicted with the brand?

Branding -n

How enjoyable will this ad be?

Enjoyment
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Demo

MARKET
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Brand KPlz  Craative KPls Bahavioural KPlz

Online Video

Aided Awareness

Cansideration

Purchase Intent

000/ 0:30

Haw likaly iz the ad ta

Haw likaly will the viewer consider

NAME

brond in the future?

] .

Haw likely will the viewer purchase from thiz

IKANTAR
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Peakuis Ta yBara 93_

11 12 13 14 15 16 17 18 19 20 21 22:23 24 25 26 27 28 29 33 34 35 36 37 38 39 40 41 42 43 44 45

—Appealing =———Persuasion = Affinity Understanding —Branding ——Enjoyment  =—Involvement —Sets Trends
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Bpoana gemMoHcTpauis NnpoaykKTy
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IKANTAR

iHaKonaaa,

Effie Ukraine 2025

HeBOoana neMoHcTpauisa NpoaykKTy

+11 +8

CWJIA BPEHAY BIAMIHHICTb

[TpoCTO NoKasaTu NPoAyKT, adbu NiagBULLINTK
NPUXUNBHICTb A0 bpeHay abo 3MILHUTK NOro
Kanitan, 3a3Bn4yan HegoCTaTHLO
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KOPOTKOCTPOKOBWIN EDEKT
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ICANTAR

'ymMop popmye KOPOTKOCTPOKOBUN edpeKT
Ta Ma€ NoTeHuian BNKBY Ha cuny dpeHay,
PU3NKN — peneBaHTHICTb Ta 3p03yMINICTb

\
o W NS

Effie Ukraine 2025

+15

PEJIEBAHTHICTb
rrrrrrrrrrrrr e

+11

3PO3YMIIICTb
rrrrrrrrrrrrrnr

+3

NMEPEKOHJINBICTb
rrrrrrrrrrrrr b

18



OvpxuTtan peknama Mae opieHTyBaTUCA He nule Ha nepcgomMaHC MeTPUKU

N\

App
downloads

N\

Website
visitation

N\

Engagement
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Kantar ouwiH0€ KOPOTKOCTPOKOBUM epeKT Ta cusny opeHay, SKy Ma€ KpeaTtuB

5,68

CepenHin ROMI

4,92

4’64 SHORT & LONG TERM EFFECTIVENESS LIKELIHOOD
HIGH
f=e -EGO
g | © | PAUSE
Q ] S
: E Esrop
1,71 i
1,44
I I LOW {ISHORT TERM SALES/EFFECTS LIKELIHOOD } HIGH

Hwn3bkui piBeHb CepeHin piBeHb Bucokui piBeHb

[ ] % [ ]
WARG Best practice KopoTkocTpokoBumn edoekT Cwuna 6peHay

KANTAR LINK Database
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LLIl 3qaTHUM cTBOPUTU BOANIUU KpeaTUB, NPOTe LUe He rapaHTye e(peKTUBHOCTI

BHecok B Cuny 6peHay
Il 100% LI

B YacTtkoso LI

74 74 72 71 70
63
MepiaHa = 50
38 36
30
Ad A Ad B Ad C Ad D Ad E Ad F

Ad G Ad H Ad |

KANTAR LINK Database

l(ANTAR Effie Ukraine 2025 o1



Ane npu ubomy LUI pae amory ouiHUTU ePEKTUBHICTb

QUESTION TEXT

What did you like in the ad?
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The ad predominantly focused on the theme of ‘Women Diversity’ (11.3%

garnished a fair amount of attention (8.7%) while the sentiment of a 'Happ

PPY
to a variety of themes, with a significant focus on diversity and entertainment
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6), making it

Advert

CONTEXT [

Themes generated by Al

Verbatims: Bright Colours

coloufu

Bright Colours

colourful (3)

bright colours (1)

colour (1)

light heated (1)

Mixed

content (1)

visual (1)

works well (1)

lald back (1)

Soft Gentle Music

gentle (1)

soft (1)

soft tones (1)

gentle music (1)

young

young (1)

age (1)

Music

music (11)

music and movement (1)

upbeat music (1)

tune (1)

The Product

image with products (1)

benefits of the prod

m

Fun

fun (6)

roal women (1)

different colours, sh...

Positivity

nice positive (1)

positive (1)

positivity (1)

m
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3ariMIAaETbLCH
HanBaXXNUBILLUM
dakTopom
epeKTUBHOCTI

KANTAR LINK Database

Reach
32%

Frequency
14%

Media synergy
6%

KANTAR Effie Ukraine 2025
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