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Kantar Grocery Inflation

Reporting Period UK CPl % increase YOY % increase YoY Bank of England interest rate Pressure Group Shopper pressure groups
May 2020 0.5 4.4 0.1 44%
October 2020 0.7 1.8 0.1 43%
January 2021 0.7 1.5 0.1 44%
November 2021 51 3.2 0.25 4%
April 2022 9 5.9 0.75 34%
July 2022 10.1 9.9 1.25 33%
October 2022 n1 4.7 2.25 30%
January 2023 10.1 16.7 4 33%
May 2020 0.5 4.4 0.1 AN%
October 2020 0.7 1.8 0.1 42%
January 2021 0.7 1.5 0.1 39%
November 2021 5.1 3.2 0.25 A%
April 2022 9 5.9 0.75 44%
July 2022 10.1 9.9 1.25 42%
October 2022 n 4.7 2.25 44%
January 2023 10.1 16.7x 4 42%
May 2020 0.5 4.4 0.1 14%
October 2020 0.7 1.8 0.1 15%
January 2021 0.7 1.5 0.1 17%
November 2021 5.1 3.2 0.25 17%
April 2022 9 59 0.75 22%
July 2022 10.1 9.9 1.25 24%
October 2022 1 14.7 2.25 27%
January2023 10.1 16.7 4 25%

Note: Kantar grocery inflation is for four week periods across each of the referenced months
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18% fewer NPDs listed than pre-pandemic levels

# of new NPD SKUs released over period, indexed vs 2022
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Top 10 NPDs

Madri Lager
Walkers Reduced Salt Crisps
Fairy Max Power WUL

Stella Artois Unfiltered Lager

Andrex C/C Mega
Toilet Tissues

McVities Blissfuls Biscuits

Flash Dust Magnet Dusters

Cushelle Tubeless
Toilet Tissues

Walkers Wotsits Crunchy

Heineken Silver Lager

Kantar Worldpanel Shopper Group Index

Comfortable Struggling

96
89
79
76
144
92
87
165
95
114

119
100
105
13
88
94
99
69
82
74

74
115
124
112
63
127
120
69
136
125

Observations

Manufactured provenance beer -
supposedly from spain, made in UK

HFSS compliant
Premiumisation

Change in flavour

Sustainability - less packaging also
mega pack

Snacking/Treat
Convenience
Sustainability - less packaging

Snacking/Treat

Lighter flavour to appeal to
younger shoppers
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The top 5 manufacturers
selling >5% NPD in 2022

PeG
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5%
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True 52N

Innovation Nestle
Target
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International e
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