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Other: Utilities, Travel Services, Automotive, Home Appliances, Health Care, Gambling, Luxury,  

Lubricants, Fast Food, Logistics, Paints, Alcohol  and Consumer Technology and Services Platforms

TOP RISERS

NEWCOMERS

$6,950 M

#10

$6,081 M

#12

$3,081 M

#28

$3,897 M

#21

$2,153 M

#40

$1,923 M

#47

$1,038 M

#67

$1,721 M

#52

$974 M

#69

$896 M

#71

TOTAL BRAND VALUE

$ 321,153 M

+92%
$13,331 M
FINANCIAL SERVICES

#4

+89%
$40,797 M
FINANCIAL SERVICES

#1

+81%
$5,646 M
FINANCIAL SERVICES

#15

+75%
$ 5,935 M
FINANCIAL SERVICES

#13

+69%
$4,147 M
FINANCIAL SERVICES

#20

Brand  
rank

Growth since 2025
Brand Value 2026 (US$)OTHER

CAR
E

BE
VE

RA
GE

 

H
O

M
E 

C
AR

E
EN

TE
RT

AI
N

M
EN

T

RETAIL

ENERGY

TELECOM PROVIDERS

FINANCIAL SERVICES

27

28

29

30

31

32

33

34

35

39

40

41

42

43

64

65

49

51

52

54

53

58

59

63

62

68

69

75

71

74

72

73

1

2

3

4

5

6 7

8

9

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

36

37
38

44

46

47

45

48

5055

56

57

60

61

66

67

70

PE
RS

ONAL

FO
OD

 &

M
ED

IA
 A

N
D

BRAND VALUE CHANGE OVER TIME

2026

+30%

+8%-5%-14%
+1%+22%

2021 2022 2023 2024 2025

MARKET COMPARISON 
TOP 30 BRAND VALUE (US$M)

1,143,000

539,990
462,707

245,484 202,182 147,139 119,934 115,772

AVERAGE BRAND EQUITY

Meaningful

114

Di�erent

107
122

Salient

Scores compare to an average of 100 for all brands



