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Answers on

QUESTION TIME fans

One of the BBC's flagship current affairs broadcasts, Question
Time, celebrates its 40th birthday this year amidst a backdrop
of great political upheaval.

Here we take a look at five key facts about Question Time fans
in Britain from our TGl Consumer Data and our Kantar Social
TV Ratings.

Adults (aged15+) who say they ‘specially choose to watch’
Question Time...

In recent years the proportion
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About Question Time’'s tweeters...

5. More likely to post negative tweets

Question Time
In the last year there have been
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about Question Time, from

2.3M authors

over twice as many tweets as for
Newsnight, Peston or Panorama. Great British Bake Off
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By comparison...

Data source note: Sources used for data above are Kantar’s TGl Consumer Data and Kantar Social TV Ratings. TGl Consumer Data shown is from the
TGl Great Britain Q3 2019 study (fieldwork April 2018 - March 2019) based on a representative sample of 24,000 British adults (aged 15+). The Kantar
Social TV Ratings data covers tweets across the period 5th September 2018 - 5th September 2019.
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